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Selfridges department stores

Where's Waldo

Known equally for their modern take on British design
and witty outlook, this is a closer look at the London-
based architectural and design studio, Waldo Works.

Through the collective experience of founder Tom Bartlett, and
partners Sasha von Meister and Andrew Treverton, the studio
has grown to be an internationally renowned studio that has its
hands in all sorts of projects around the globe.

With a portfolio that spans international retail, private residential,
restaurants and bars, with clients such as Garrard, and cult brand
PPQ, Waldo Works specialises in delivering a fully integrated
design and project management service to their customers. For
commercial projects, they focus on translating their client's brand
values into design identities, with the studio able to translate
brand identity into engaging design concepts and liveable
environments.

"We create engaging design concepts and liveable environments.
For brands, it's about an all-encompassing identity, and for
private clients it's an expression of how they live,” comments the
Waldo Works team, adding, “Our designs are connected to the

heritage of a place, thearchitecture, former use, or materiality,

but remain very much tied into the present.”

This careful balance between respecting the old and introducing
the new is part of what has made the firm so successful today,
with many of their projects also featuring a whimsical sense of
playfulness which ensures that everything functional is beautiful.
“We take inspiration from the heritage of the building, brand or
person; perhaps looking towards the former use of a building, or
materiality which we can then skew in proportion or application.
It's an approach that references the old and the new and gives a
narrative,” say the partners behind the firm.

This approach is well illustrated in two of their latest high profile
projects in London; the Personal Shopping area of retailer
Selfridges, and the flagship store of one of Britain's most loved
brands, Smythson. The Selfridges Personal Shopping area is a
unique retail space for VIPs and, with no products featured in the
area as such, Waldo Works had to create a character and soul for

the space.



"Alannah Weston,creative director of the brand, gave us a very
developed brief on who the Personal Shopping customer is -
from princesses to pop stars and company heads who come
in and buy their full wardrobe in one go,” one of the team
leaders points out, adding, “Our inspiration for redesign came
directly from the Selfridges Woman: glamorous, headstrong,
and individual. Taking this essence, we set about creating a kind
of members-only club for the central space, whilst injecting
individuality into the suites for which we were inspired by female
icons of the Twentieth century, staying true to the heritage and
brand value of Selfridges.”

Staying true to things is something that Waldo Works has
become quite masterful at and this is part and parcel of their
success. The firm does not have a particular style or theme
and they take more of a design slant to projects. They see
each project as a collaboration and pride themselves on their
relationships with clients. This is exemplified perfectly in the way
they approached the newly revamped flagship of Smythson, a
quintessential British brand that creates paper and diaries. The
revamp of the store was timed with the 125th anniversary of
Smythson of Bond Street, which was founded in 1887 and has
catered to members of the Royal Family and celebrities. For this
project, there could have been no firm more suitable than Waldo
Works. “Smythson is still true to its heritage but has its feet firmly
in the modern world. We needed to pay respect to the historic
shell but inject it with modern elements such as the highly
engineered suspended raft ceiling light made of milk glass and
white lacquer, which draws the customer through the space from
the entrance right to the Library,” says one of the Waldo Work's
heads.

The Waldo Works team worked closely with the company’s board
of directors, including Creative Consultant, Samantha Cameron,
to give the ,300 feet store a new concept that encompassed
all of the brand’s components, from diary and paper, to leather
goods, and their bespoke department. Now that is has finished,
the store has actually become a kind of department store with
mini-departments, but there are still many original neo-Georgian
features and the team drew from the company’s rich history for

the interiors of the store.

“Our concept and design pays homage to the great London
houses lost in the war whilst incorporating a humorous take on
Britishness. The greyscale colouring for example represents a
thick London sky and a nod towards the black houses of Mayfair,
which disguised the dirt of pre-war London,” say the team.

With their clear lucid understanding of how brands work and
their sympathy and knowledgeable grasp of the old and new,
Waldo Works will continue to thrive, even as the world becomes
more digital and retail experiences, virtual. However, the folks at
Waldo Works feel that this trend will not last forever.

"People are longing for real physical memories again. However,
post digital, these experiences need to become more
meaningful, more personal and not solely about luxury and
commerce (although these are undeniably important). Brands
need to create homes that both educate and respect their
customers,” they conclude. With unique interpretation of how
commercial design communicate with people and and mastery in

discovering values of brands, Waldo Works will continue to bring

>

a vivid and contemporary vibe to Britishness. 4

Selfridges department stores




	13_03 Today's Living, China Cover
	13_03 Today's Living, China (1)
	13_03 Today's Living, China (2)
	13_03 Today's Living, China (3)
	13_03 Today's Living, China (4)

